Plastic Recycling Myths
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[t takes more energy o /‘w%a/e

84% energy reduction:
recycled PET flake
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ﬁ/{é botltles have markels

plasticsrecycling.org/rigid-plastics plasticbagrecycling.org
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Photo source: www.frgwaste.com
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Form doesn € matter

Blow molded
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Bro-based /ﬁ/a&t/'&& are never recyc lable

Coke Plant Bottle
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Short for what?

a. Plastic Resin Identification Codes
b. Plastic Recycling is Confusing

ey
:) The Association of Postconsumer Plastic Recyclers




n Plastic Bottles

capson e« no other plastic




caps on ¢ remove food
no foam, bags, or wrappers




caps on ¢ remove food
no foam, bags, or wrappers
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Keefe Harrison
Kharrison@recycle.com
www.plasticsrecycling.org
Look us up on LinkedIn!
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